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Energy use of various establishments
remain opaque to its end users.



We started with the question, of
what if this was made open as a
strategy to advertise and
recommend?



In this way the establishments that provide
the services can show its customers how
their energy use is better than their
competitors and that becomes their USP.



To demonstrate this, we have a concept
called TEHOMENU and a scenario.

In the scenario we show how TEHOMENU
is socially applicable if used by the
students to choose cafeterias at the Aalto
campus of Otaniemi.
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Some of the many ways in which people choose a place to eat are:

What is the food menu?
Which cafe is the nearest?

Which cafe is not crowded?



What if Niyk’s choice of a cafeteria could
be influenced by

energy use/customer

of the cafeteria?
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Experience Tehomenu as a demo at:

bit.ly/tm246



